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A Stylized “O”
How the City of Ottawa logo  
came to be





H e l l o .

It was twenty years ago that the Province of 

Ontario passed the City of Ottawa Act, 1999  

which stated that the 12 municipalities surrounding 

Ottawa needed to be combined into one city. 

A new city needed a new identity and thus on 

September 20th, 2000, a design was chosen  

and the new City of Ottawa was born.

And it all started with a stylized “O”.

Happy Birthday, City of Ottawa! Thank you  

for a two-decade-long collaboration.

20th
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D e f i n i n g  a  C i t y

After the new legislation was passed, the Visual Identity Advisory 

Committee, a group of prominent citizens who volunteered to spearhead 

the development of the new look and to make recommendations to the 

Ottawa Transition Board, began the process of extensive consultation. 

Over 1,000 residents were involved in this six-month process: sharing 

their vision of Ottawa, providing ideas and drawings, and talking 

about the characteristics of the City that were important to them. 

From this consultation, key themes emerged:

1	 the City’s quality of life, 

2	 its rivers and greenspace, 

3	 its strong, technology-led business community, and 

4	 its place as the Nation’s capital.

With these themes in mind it was time to create a proper identity  

for for the new City of Ottawa.

Visual Identity  
Advisory 
Committee

Jean Teron (Chair)

Jean Pigott

Lloyd Francis

Aubrey Moodie

Dave Smith

John Mlacak

Nicole Chénier-Cullen

Susan Dagg-Fulton

Andrea Guzzo

Hanna Kelly

Roger Crête

Sacha Campeau

Visual Identity  
Project Team

Andrea McCormick  
(Project Leader)
Tom Crowley

André Lamarche

Josée Helie

Cindy Denommée

Janette K. Foo

Project’s 
Co-Sponsors

Claude Bennett 
(Chair — Ottawa  
Transition Board)

Camille Guilbault 
(Board member)
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1	 a city with a high-quality  
of life, 

2	 green space and  
flowing waters, 

3	 a robust technology- 
led business community 

4	 full of pride for being  
the Nation’s capital



A c c u r a t e  A c t s

Initial concepts
There was a call-out to agencies to bid on the branding. Of the 69 applicants Accurate was  

one of three agencies hired to each propose one concept that we felt best depicted the City  

of Ottawa qualities. 

Accurate got to work—we really wanted to win so badly. After several long nights and countless 

coffees, four concepts were proposed—but we could only submit one. An internal, informal poll was 

conducted by our agency with family and friends to see which logo we should submit. Two hundred 

and forty-two participants were polled, with close results between two of the four concepts.

 A  B

 C  D

We had a total of 121 visitors. Each person was given one ballot and 
asked to vote on their prefered design as well as a second choice. This 
approach was taken for several reasons: depending on the results and 
based on the direction from the O.T.B. Accurate felt it important to get a 
general sense of what the public wants yet keeping in mind our 
interpretation of the O.T.B. direction. Based on the results below and our 
exploration of which logo will best be applied to all the items required 
Accurate will be submitting D as our logo choice to present. 
Modifications based on the focus test feedback will also be 
incorporated. 

Results of 242 possible choices:
A — 30          B — 85          C — 43          D — 84
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We polled 242 people.
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Feedback Results
After subtle merge and a bit of typography 

kerning, a more compact and accessible 

logo was ready to be submitted to the 

Visual Identity Advisory Committee for  

the first stage of selection.

Accurate submitted this logo to the Visual Identity  
Advisory Committee. It was then selected as one  
of three finalists to proceed to the next step in the  
decision process.
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The Next Step
After selection, it was time to present our proposed logo design 

to the board. The visuals and main talking points are provided 

below and on the next page. 
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This slogan is written for the people of our  

city. It reflects our spirit of teamwork, moving 

together to achieve a mutual goal: a successful 

future. The word “shaping” is pivotal, suggesting 

the future is in our hands, in our control. The 

word “together” is a reference to the joining  

of the municipalities. It says we are united,  

one city; the future belongs to all of us.

Coat of Arms: The meaning behind 
the design

1	 The shield graphic represents a number of 

things, from the personal (paths, waterways) 

to the professional (roads, our economy)— 

all moving and rising in harmony. The style 

is abstract and timeless. It is festive, and 

combines traditional and modern elements 

to reflect the old and the new (old and new 

city, old and new economic base). It has a 

close relationship with the stylized “O” of 

the logo, so it harmonizes visually.

2	 Topping the shield is a stylized representation 

of Queen Victoria’s crown which has been 

modified by replacing the cross on its peak 

with a maple leaf. This visual reference  

to Queen Victoria reflects her role in  

choosing Ottawa as Canada’s capital.

3	 The supporters—the swan and Canada 

goose—were chosen for their beauty and 

symbolism. The swan is a figure of grace 

and sophistication. The bevy of swans that 

makes its summer home along the Rideau 

River is historically significant for our city 

because the swans are descendants of those 

given by Her Majesty Queen Elizabeth II in 

1967. The Canada goose represents move-

ment, precision and enduring Canadian 

tradition. Like our city, the birds are beautiful, 

yet strong. They are considered uncommon in 

their use in Canadian heraldry; using both as 

supporters is very unique.

Presentation
The original rational presented  

with Accurate’s submission.
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4	 Heraldry often invokes lively images while 

painting a story about the subject it repre-

sents. Around the goose’s neck hangs an ice 

skate, symbolic of skating on the Rideau Canal. 

Around the swan’s neck hangs a cornucopia 

filled with cheese, grain and corn, symbolic of 

the agricultural heritage of the surrounding 

municipalities. Together, these images show  

a coming together, a blend of rural and city 

that acknowledges our past, and our future.

5	 The compartment depicts Ottawa’s four 

seasons: a tulip, snowflakes, green and autumn 

leaves are represented abstractly and equally. 

A large area of green speaks to Ottawa’s 

green space. Nestled in the compartment 

above the motto scroll is the suggestion of 

waterways, representing the importance of  

our rivers today, and historically. For example, 

the Ottawa river is a constant across the entire 

northern boundary of the region, and played  

a key role in our industrial past.

6	 The Latin motto “Prosperitas Una” translates  

as “Prosperity Together.” It refers to the 

joining together of all citizens for our  

mutual prosperity.

Flag: Waving 
our banner
A flag has been 

designed as part  

of the new City  

of Ottawa’s visual 

identity.

The logo flag is 

designed to reflect 

the landscape of the region representing the new 

City of Ottawa. The rolling curves are symbolic of 

the hills that surround the Ottawa valley, which 

serve as a backdrop to our city, with the Ottawa 

river at its base. The clean white backdrop behind 

the new logo symbolizes how the citizens of the 

region see their city: as a healthy and safe place  

to raise their families and operate their businesses. 

The overall design is very clean and simple, sug-

gesting a modern and progressive place to live  

and work, a good environment in every sense of  

the word.

The central graphic of this flag is taken from the 

strongest part of the logo design—the stylized “O”. 

It’s an element which has energy and synergy, 

reflecting the vibrancy of our city. The “O” also 

provides a subtle suggestion of a maple leaf,  

and shows unity and harmony: moving together  

in the same direction.
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C o m m u n i t y  I n v o l v e m e n t

To encourage an inclusive process, the media invited the general public to vote for their 

favourite design. Through the media and town hall presentations, the City invited residents 

to be a part of history by sharing their voice. 
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A n d  t h e  “ O ”  h a s  i t

The city spoke, and the stylized “O” came out on top. After a hard-earned celebration, we 

rubbed the lack of sleep from our eyes and got to work: over 45 products related to the 

logo were rolled out. (See page 26 for a sample list of products.)
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R e v i e w s
In choosing Accurate’s submission, the client considered comments they received from the public after the draft 

designs were unveiled. Here is a sampling of those comments:

“...eye-catching.” 

“...progressive and 
modern-looking.”

“The logo is lively and will represent  
our city well.” 

“...fresh and vibrant.”
“Clean and modern look representing 
Ottawa as a dynamic and high-tech city.” 

“...definitely a winner in my mind. It depicts 
the Ottawa of the new millennium.”
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“...reflects the best parts of Ottawa...
the modernity of its workforce, 

industry and economy.” 
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Doug Jackson

What do you do?  

My professional experience is concentrated on brand 

development and creative direction on a wide array of 

web, print and multi-media projects. I provide strategic 

advice to clients on managing and growing their brand as 

well as maximizing their web and social media marketing 

presence. I am a creative copy writer and also mentor a 

large team of web development, interactive and print 

graphic designers.

Have you always lived in Ottawa? 

Born in Toronto, raised on a farm near Lindsay, Ontario.  

I moved to Ottawa in 1983.

What does the City of Ottawa mean to you?

It’s home. It’s where I raised my family. It’s one of  

the most beautiful cities in Canada and I’m proud  

to say I’m from here.

How did you feel when you heard Accurate’s concept  

was chosen?

It was amazing. A lot of hard work by the team,  

perserverence, and complete faith we were on  

the right track paid off!

The Creator
What the 
logo means  
to me...

...working with a team  

and learning to just 

face the fire and argue 

your case and make 

things happen. 
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The Creator
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Diane Dufour

What do you do?  

I’m the founder and owner of Accurate Creative. We’re  

a team of marcom advisors, directors, producers and 

digital designers. Our services include specialty skill  

sets in animation, video, and photography.

My role is strategic business consulting, aligning  

business goals with communication goals. My strength  

is in branding and how to structure and promote brands 

to keep businesses current, relevant and influential. 

Have you always lived in Ottawa? 

Born and raised right here in Ottawa, I’ve travelled a lot 

and know there is no place I’d rather live. I love this city.

How did you feel when you heard Accurate’s concept  

was chosen?

I was beyond thrilled at even being chosen to sudmit.  

It was nail bitting and gripping for me waiting to see“ 

who won”. I was blown away that Accurate’s submission 

was chosen. 

A once-in-a-lifetime opportunity. It was so exciting, that 

we had secured the contract to roll out the full brand.  

This is big, this is the nation’s capital!

The Suit
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The Suit
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I n i t i a l  P r o d u c t s

parking flash / stationery / calendar / keepsake /  

recycling bin / id badge / ppt presentation 

template / signage / brochure / fleet sign / 

mousepad / web design / fire crest / commu-

niques / news releases / cd cover and label 

/ interior way-finder / ad templates / certifi

cates / pins / keychain  / t-shirt / shoulder 

flash  / baseball hat / sweatshirt / coffee  

mug / travel mug / satellite signs / standards  

manual / coat of arms / temp pass /  

uniform / needle program / kitfolder / plaques /  

displays / invitations / welcome sign / 
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N E W S  R E L E A S E  /  C O M M U N I Q U É

year/month/day  an/mois/jour

New Public Space Recycling Bins Offer a Chance 
to Recycle Away From Home

Ottawa-Ottawa residents will soon be able to recycle while they are on the run. Ottawa City
Council approved a pilot project on June 7th which will deploy 100 new public space recycling
bins that will separate trash and recyclable materials (i.e., paper fibre, plastic, glass bottles and
metal cans). Financial benefits to the City are anticipated through the sharing of advertising rev-
enues, lower collection costs, lower litter disposal costs due to waste diversion, and through the
sale of recyclable material.

The new public space recycling bins will be showing up on selected City and Regional streets
beginning August 23rd. The pilot project will be in effect until the end of the year. Continuation
of the project will be determined through public response and the new 20001 Ottawa City
Council.

Waste audits of the City’s waste receptacles and street recycling containers in 1995 indicated
that approximately 500 tonnes of waste is deposited annually and that 30 to 50 per cent was
recyclable material. this pilot project is a start at saving landfill space and reducing the City’s
litter disposal costs.

Partnering with the private sector for the supply and installation of street furniture with an
advertising component is not new to the City of Ottawa, other examples include on-street bicy-
cle racks, advertising on bus shelters and bus benches. Providing the on-street litter receptacles,
at no cost to the City, will be OMG Media. This partership will fulfil a long standing City ofjec-
tive to for the provision of on-street recycling containers.

Contact/ Renseignements : George Assaff Don Lonie
Transportation, Utilities  Communications Officer
and Public Works 580-2424, ext. / poste 23103
580-2424, ext. / poste 23096 pager / téléavertisseur : 580-2424

Ville d’Ottawa
Services généraux
Communications et marketing
110, avenue Laurier Ouest,  
Ottawa, ON  K1P 1J1
www.ville.ottawa.on.ca 

City of Ottawa
Corporate Services
Communications and Marketing
110 Laurier Avenue West, 
Ottawa, ON  K1P 1J1
www.city.ottawa.on.ca

A C E

B D F

I

K

G H

J

Édifice Carleton Building

Courthouse
Palais de justice

Heritage Building  –  Édifice Historique 

ML

i

Elevator to upper levels
Ascenseur menant aux étages supérieurs

Courthouse (external access by Laurier Street exit)

Palais de justice (accès extérieur par la sortie de la rue Laurier)

Client Service Centre
Centre du service à la clientèle

P

Courthouse (external access by Laurier Street exit) 

Palais de justice (accès extérieur par la sortie de la rue Laurier)

Welcome to City Hall 
Bienvenue à l‘hôtel de ville

Client Service Centre
Centre du service à la clientèle

Elevator to upper levels
Ascenseur menant aux étages supérieurs
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Édifice Carleton Building

Laurier Avenue West / avenue Laurier Ouest

Courthouse
Palais de justice

Heritage Building / Édifice Historique 
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Lisgar Street / rue Lisgar

North / Nord

South / Sud

i

General Information
Information générale

Courthouse (external access by Laurier Street exit)

Palais de justice (accès extérieur par la sortie de la rue Laurier)

You are here
Vous êtes ici

Client Service Centre
Centre du service à la clientèle

Courthouse (external access by Laurier Street exit)

Palais de justice (accès extérieur par la sortie de la rue Laurier)

Client Service Centre
Centre du service à la clientèle

Rosemarie Leclair
General Manager Transportation,
Utilities and Public Works
Directrice générale Transports, 
Services et Travaux publics 

CH. STREET NAME RD.

Population 785,000

Welcome / Bienvenue

www.city.ottawa.on.ca  /  www.ville.ottawa.on.ca
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What the 
logo means 
to me...

...my life goal. To 

remind the kids of 

Ottawa that most 

injuries and accidents 

can be avoided if  

you stay alert and  

stay calm.

CODE

What do you do?  

I am an EMS mascot and first responder. I was created  

as a tool to help teach children what to do in an  

emergency situation.

Have you always lived in Ottawa?  

I have, in Nepean, in fact. In 2002, EMS asked Accurate’s 

lead illustrator Louis Chan, to draw a few concepts of 

what I might look like! He was torn between a beaver, a 

squirrel and a dog. I am glad to say that the k-9 won out. 

Squirrels are too flighty and beavers already get enough 

press. I like to say the barks have it ; ) 

What does the City of Ottawa mean to you?

The City of Ottawa is where I was born, raised, and of 

course, where I worked. I am retired now, but I feel a 

sense of pride in knowing I have helped many kids in  

my home town.

How do you show your pride?

I have the logo on my shoulder all of the time. You can 

say it is “part of me” (chuckles). Have you seen my Safety 

Fun Book? We had a blast making that.

The Mascot
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The Mascot
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“ O ”  A r o u n d  T o w n

Photos galore
From signs to brochures, guides and  

swag, this “O” is seen everywhere. 

Sometimes very unexpectedly.
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The LJ

What do you do? 

I own two record labels, a very popular recording studio 

and am co-owner of a custom design brand. I am also a 

rapper, singer, beat maker and audio engineer with a lot 

of credits on my back.

Have you always lived in Ottawa? 

I was born in Ottawa and lived abroad in West Africa and 

Russia for a portion of my life. I moved back to Ottawa  

in 2009. 

What does the City of Ottawa mean to you?

The City of Ottawa means everything to me. It’s my home 

and I always represent it wherever I go. Due to the way I 

carry myself and the extensive knowledge I have in my 

field, people often think I come from Toronto but I am 

quick to proudly tell them I am an Ottawa native. 

When did you get the tattoo?

I got the tattoo done in July 2016 at Knux Studio on  

135 Bank St.

TheTop Fan

The logo 
means  
to me...

...home and unity to 

me. The fact that we 

have a flag we can  

fly and represent is 

everything to me.  

I always rep Ottawa, 

whether it’s when I’m 

in LA or when I was 

living abroad, or in my 

music. You will always 

hear me talk about  

OTT and how I have it 

tatted on my shoulder, 

I am a role model for 

the youth.48



TheTop Fan



On behalf of Accurate Creative, thank you... 

Happy 20th, City of Ottawa!
20th
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On behalf of Accurate Creative, thank you... 

Happy 20th, City of Ottawa!



accurate.ca

https://accurate.ca



